
 

Groupe GM and Uriage collaborate to offer exclusive new amenity 

products to hotels worldwide 

Paris, 11 January 2017 - Groupe GM, leading player in the hospitality amenity industry, has signed 

an exclusive agreement with the dermo-cosmetic brand Uriage.  

The agreement will see Groupe GM lead the distribution of a completely new amenity line to 

luxury hotels all over the world from February 2017.  

Renowned for its 

dermatological and beauty 

expertise, Uriage uses water 

sourced directly from a famed 

2,000 year old thermal spring in 

the French Alps, to meet the 

needs of all skin types and to 

create naturally 

moisturizing, protective and 
soothing products. 

President of Groupe GM, Laurent Marchand, explains: “We are delighted to announce this  

partnership and have no doubts that our clients all over the world will be equally enthusiastic to 

discover this new brand in our rich product portfolio. Mirroring our own ethos, Uriage combines 

the three key values of natural, authentic and dermatological expertise, making it a perfect 

addition to our range of more than 30 brands.” 

The new product range, enriched with shea butter, keratine silk, olive oil and aloe vera, features 

40ml shower gel and shampoo bottles, as well as 30ml conditioner and body lotion tubes. These 

are complemented by liquid soap and hair and body gel, available in 300ml, and two cardboard 

soaps consisting of a botanical soap base in 20g and 40g. The whole line is free from parabens, 
silicon, MIT and colouring agents, so guests can feel nourished with Uriage thermal water. 

Groupe GM’s network of distributors is present in over 70 countries and the Uriage range will be 

available to the best hotels and finest spas all over the world from February 2017. 

Discover all the brands offered by Groupe GM at: http://www.groupegm.com/ – or alternatively 

contact your local distributor. For the US, contact the TY GROUP on + 1 305 805 8085 or visit their 

website: http://www.t-ygroup.com/. For the UK Distributor, please contact ASLOTEL on +44 1372 

362 533 or visit their website: http://www.aslotel.co.uk. 
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About Uriage: 
Renowned for its dermatological and beauty expertise, the French brand Uriage enables 

everyone to benefit from the dermatological virtues of its Thermal Water, which is the essential 
active ingredient in all its skincare.  

For the past two decades, Uriage has been meeting the needs of sensitive to normal skin types 
with products ranging from moisturising lotions, sun creams and body care.  

Uriage is currently one of the leading dermo-cosmetic brands on the international market with 
thousands of products shipped every day within France and to over 70 countries worldwide.  
To find out more, visit their website: http://www.uriage.com/ 
 

About Groupe GM: 
Leading international player in the guest amenity industry for 40 years, Groupe GM designs, 
produces and distributes cosmetics and accessories for the hospitality industry in over 70 
countries across every continent. Drawing on an international network of dedicated agents, 
Groupe GM distributes a unique portfolio of over 30 brands. In addition to its own brands, 
Groupe GM signs exclusive worldwide licensing agreements with recognised international 
brands, including cosmetic, fashion, design and spa brands. Groupe GM offers flexible, global 

solutions, enabling hoteliers to stand out with their hospitality products. www.groupegm.com 
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